
Domus Academy Scholarship Competition 
Information Design Master’s Degree 

IBM Cognitive Systems & Information Design. Retail, Social 
Media and Smarter Experiences! 

 
The business of fashion has experienced extreme change in recent years. We can measure both 
the costumer journey behavior and track the initiatives of the retailers giving them suggestion on 
how to improve. A huge source of disruption in the fashion industry is, of course, social media. To 
capitalize on the disruption that social brings to the industry, fashion brands must understand how 
to use the enormous quantity of data from social channels to engage and interact with customers 
in a better way. Cognitive systems (https://www.youtube.com/ watch?v=oDy2yTsI0J4) have the 
ability to read many data, structuring them in order to find not common insights and best services 
for personalized offers. Using the data of almost 1,000,000 digital conversations about fashion on 
Facebook, Twitter, YouTube, Pinterest and other social platforms IBM studied the relationship 
between fashion brands and their audiences, to help guide brands who want to do more with 
social data. We can built smarter networks, offer smarter operation and deliver smarter shopping 
experience! References: http://www-05.ibm.com/services/europe/fashion/customer- 
experience.html http://www-935.ibm.com/industries/retail/  

Brief:  

The goal of this competition is to be able to effectively translate into a visual form consumer 
insights derived from the analysis of various sources and data reports. The student is asked to do 
a basic research regarding a strategic and pressing topic in the fashion industry, that of “see now 
buy now”. He/ she will then conduct an analysis of customer sentiment about this trend. Sources 
can include but are not restricted to industry reports, professional databases and archives, social 
media, newspapers and articles treating this topic such as Altagamma, Fashionbi, Bain & 
Company, McKinsey, Pambianco, Contactlab etc. In particular for social media conversion and 
sentiment analysis the student could also use the free IBM Tool Watson Analytics. 
https://www.ibm.com/ it-it/marketplace/watson-analytics.  The outcome must express an effective, 
useful and impactful data visualization which should be capable of expressing the information 
analyzed.  

Materials Required:  

• A pdf file, A4 format, 6/8 pages (max 8MB), containing:  
1. a short text description of the strategy behind the project and rationale of the choices 

made (about research and analysis and data visualization outcome).  
2. images of all the designed elements  

• Detailed curriculum vitae  
• Motivation statement  
• Copy of Degree Certificate  
• Academic Transcripts  
• Domus Academy Application Form*  

The presentation technique is free according to the expressive skills of the candidate. It 
can include images, links to websites, videos, and slide presentations.  



* Application fee is waived for competition participants.  

Prizes:  

• One scholarship covering 60% of the total tuition fee of the Master Program  
• One scholarship covering 50% of the total tuition fee of the Master Program  
• One scholarship covering 40% of the total tuition fee of the Master Program  

Fall Intake 2017 Deadline:  

Electronic entries can be sent to: vanessa@saiprograms.com no later than April 17, 2017.   
Candidates will be informed about the results of the competition by e-mail on May 11, 2017.   

	


